THE INFOGRAPHIC DESIGN PROCESS

01
LAUNCH

Start the project
with a strong
workplan, a clear
budget, and a
defined team

02
ALPHA BRIEF

Use the Alpha Brief
template to define
the project
messaging, iImpact
goals, and available
data.

STAGE A

VISUALIZINGIMPACT

03
RESEARCH

Understand your
data and topicin
depth.

04
STORIES

Brainstorm several
story angles and
hooks. Explore
output formats:
print, interactive,
motion...
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05
REVIEW

Challenge and
assess stories to
hone in on strongest
ideas. Stuck?
Tryastorytelling
workshop to expand
the pool of ideas.
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STORYTELLING
WORKSHOP

06
APPROVE

Approve most
poignant story
direction.

Q07
BETA BRIEF

Update Alpha Brief
to Beta Brief based
on approved story
direction and output
format.

03
WIREFRAME

Develop wireframes
to explore visual
communication of
the storyin the
chosen output.

09
RESEARCH

Carry out necessary
detailed story
research.

10
DEVELOP

Develop several
visual directions for
the wireframe.
Suggest different
design technigues.

11
CHALLENGE

Solicit Feedback

12
APPROVE

Approve most
effective visual
direction.

13
DESIGN

Develop a fully
Mature design
through several
iterations.
incorporate your
branding guidelines
as well asthose of
partner/client.

14
REFINE

Collect full team
feedback on each
iteration.

15
REVIEW

Proof read. Fact
check information
structure and data.
Ensure proper
sources & credits.

16
FINAL
APPROVAL

Submit output to
partner/client for
SigNofT.

17
TRANSLATE

Obtain & implement
translations of final
design, if required.

13
HANDOVER

Ensure proHect files
are properly
archived. Handover
oroject to launch
team. Review
project production
challenges ana
successes.




